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About Us

We are research and insight experts,
providing the tools to create impactful
and engaging customer journey designs.
Using consumer and operator research
and insights to help identify the ways in
which hospitality and grocery retail
businesses can improve.

Methodology

Research conducted by KAM Media,
via online interviews, between 15th -
20th April 2020. 
 

 

Sample size: 211 hospitality operators
 

 

The sample features a combination of
hospitality operators from pubs, bars,
restaurants, cafes, street food
vendors and function venues.



The current view

Research released from KAM Media
suggests that hospitality businesses
are in need of further support.
Talking to 211 hospitality operators
from pubs, bars and restaurants,
cafes, street food venders and
function venues, the research showed
that 66% of businesses do not think
they can survive another 3 months of
lockdown measures.
 

 

Katy Moses, MD at KAM Media
comments, “so many hospitality
businesses are at risk. We need to get
behind campaigns, such as
#NationalTimeOut, spearheaded by
Jonathan Downey and Hospitality
Union, who are campaigning for a 9-
month rent holiday, supported by the
government.”
 

Referring to this campaign, the
research showed that 87% of
hospitality businesses don’t expect to
survive without the 9-month rent
holiday.
 

 

 

 

 

 

DON'T think their business will survive

if the lockdown continues 

for another 3 months

66%

will have to lose more than half of their

staff if the lockdown continues for

another 3 months 

42%

say their business will NOT survive

without a 9-month rent holiday

supported by the government 

87%



Post-lockdown view

Even when lockdown measures are
lifted, most operators (86%) said they
think consumers will eat out less. 82%
think consumers will drink out less.  
 

We are very likely to see a much
more cautious consumer coming out
of this lockdown, at least in the short-
term. Although there will be a
proportion who will run straight to a
pub for a cold pint, many will stick to
essential social gatherings only in a
bid to keep themselves safe. Well
executed and communicated social
distancing and health and safety
measures, will help, but customer
numbers are likely to be slow, at least
in the short to medium term.
 

Hospitality business owners seem to
be well aware of this. The research
found that 83% of those questioned
expect customer numbers to be down
for at least 6 months following the re-
opening of their venue. 38% said they
would expect it to take at least a year
for their footfall to return to pre-
lockdown levels.
 

 

 

 

think consumers will eat out less

than they did before lockdown 

think consumers will drink out less

than they did before lockdown

think it will take 'at least' 6 months

for customer numbers to return to
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86%

82%
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Adapting to change

The research also showed that many
hospitality businesses are working
hard to pivot their business during
lockdown as well as support their
communities. 1-in-4 have started
offering delivery as a result of the
lockdown and 80% say they intend to
continue offering this service post
lockdown. 67% are already pro-
actively planning how to attract
customers back once they’re allowed
to re-open.
 

Blake Gladman, Strategy & Insight
Director at KAM Media, comments,
"Innovation has always been part of
the DNA of the hospitality industry
and it's no surprise to see the brilliant
ways in which businesses are
adapting to the current situation. Not
only meeting the new demands of
their customers, but reaching out to
vulnerable people in the community
and supporting NHS staff. It really is
heart warming" 
 

 

 

 

 

 

 

 

 

 

say they will have to change how they

market their venue(s) once customers

are allowed to return

91%

have, or are planning to set up 'virtual' /

online experiences (e.g. virtual quiz,

online tutorials, etc.)

25%

have set up a delivery service during the

lockdown period to continue to serve

their customers

25%
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